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Introduction
This ebook has been created as a compilation efléastdo’s most popular blog posts
on the subject of Search Engine Optimisation.

The book is intended to be a pocket reference goidé/eb Professionals. This si
edition 1.0 Future editions will be maintained be tipcoming member download
area of the website atww.interleado.com

You can check out the blog at any time — if yo like content why not subscribe.



Developing Your Search Marketing Strategy

In setting out to develop a strategy for your seanarketing, you need to start at the
beginning and establish answers to a few key quresti

- What is the marketing spend mix between SEO &@P
- What does this reflect?
- How can this underpin developing a sensible $eararketing strategy

Your Search Marketing Spend and Mix:

Data fromSEMPOindicates that PPC secures 88% of search campaigets vs
12% for SEO.Yet despite this less than 25% ofedresh traffic is generated by PPC.
So this raises the question:

If PPC Accounts For By Far The Greater Spend Why Des It Not Attract More
Clicks Than SEQO?

Firstly lets look at some benchmark study detailshe elements
of a search results page that are most viewed r@nhast clicked:

According to areyetools studyhe “Golden Triangle”
(Which is the area on your screen where most pdople

100%:

includes top sponsored, top organic results andy@oalternative results, including
shopping, news or local suggestions.

The top 5 organic search results items on the @agge from 100% to 60% visibility
Rank 1 — 100%
Rank 2 — 100%
Rank 3 — 100%
Rank 4 — 85%
Rank 5 — 60%

Whereas the top 5 side bar sponsored results femmge30% to 10% visibility as
follows

1-50%
2 —40%
3 —30%
4-20%
5-10%



So Why Does PPC Account For 88% Of Search Marke3ipend?
In my view the answer is mainly because:
- PPC delivers instant results
- The Return on Investment for PPC can more easilgneasured
- PPC is actively promoted by Google and Microsath powerful software
tools to make PPC easy to use

- Many online marketing professionals come frontrargy direct marketing
background where the ROI for marketing spend neebtle easily and directly
measurable.

The allure of PPC is that will give you “quick Hit¥ou can set up a PPC quickly and
start seeing results in 24 hours.

However the overall picture is clear — if you leatkSEO over time, it should yield a
better ROI than PPC.

Does this mean that you should discard PPC anataliojour investment into SEO?
The answer is No — However it does mean that ifg@unot investing a healthy % of
your budget in SEO you are missing out on at 18&%b of the traffic generated from

organic search.

In addition future predictions indicate that SEQI wain substantial market share
from PPC due to the ever increasing cost of PPC.

An increasing number of SEO tooBuch as the SEO Workbendre coming to
market to simplify the Black Art of SEO and to tutiinto a Science that can easily
be understood and used by more and more peoptestad in getting better search
results.

So What Strategy Should You Adopt?
There is no single strategy that will suit everybsiee owner?

Factors that will dictate the strategy to suit yall include:

* How important is it to promote your brand?

* How popular are your keywords

* How much do you want global coverage vs countrgduyntry visibility
* How important is it to crowd out your competitoos tertain keywords
* How well do your keywords rank at present

4 Tips for a Balanced Search Marketing Budget:
As a basic principle | would recommend you adoptagmatic approach as follows:
1. For new websites quick-start your traffic witA®
2. As you gain dominance in certain keyword nicteesvaluate PPC
3. Invest a reasonable % of your budget in optimyigor a set of keywords that
are popular, not too generic and do not have tochnsompetition.
4. Invest in a Wordpress blog and develop regulality content — this will get
you indexed by the search engines for keywords st blog. Be sure to



use the tags and categories in the blog to helpahech engines in indexing
your content.



How To Do a Website Audit and Benchmark Your
Website for SEO?

Have you ever asked the following questions about yebsite?

- How does it rate with the search engines?

- How does it compare with competitors?

- What tasks need to be done to drive more trédfigiven keywords?

- What should | do first to get the fastest resfutisn search engine
optimisation?

These were some of the questions that prompteddat® to tackle the challenge of
devising an intelligent SEO software suite to hedprch professionals and website
owners answer these questions. The software iscctie “All-in One SEO
Workbench”

How Can SEO Software Do This?

From years of practical experience in implemen8& projects and extensive
research into the rules used by the search engigedevised a scorecard to measure
how a website stacks up with the search engineSE@ excellence.

The scorecard is built using a rules based apprivattanalyses 20 of the most
important factors that search engines use to daterthe visibility to give to a
website for specific keyword search phrases.

What Are The Most Important Factors?
These fall into the following 2 categories:
- Offsite factors related to external links
- Onsite factors related to the site architectund @ontent

By analysing these factors two key scores are ctedpoased on a set of weightings
and rules designed to replicate as closely as Ipedsie actual logic used by the main
search engines. These are called the “SEO ScodethartVisibility SCORE”.

The SEO score consists of two sub elements, Thael®ay score and the Content
score.

What Is The Popularity Score And How Is It Calceti
Search engines like Google and Yahoo rank wehatesrding to many criteria. One
of the main criteria used to rank websites is by hauch authority they have.

Authority is calculated by how many websites youehlinking into your website and
the authority of those websites.

The more links you have from authority websites, bletter your chance of getting a
good ranking and more traffic.

In all a total of 10 factors are measured to caleuthe popularity score.



What Is The Content Score And How Is It Calcul&edYour Chosen Keywords?
Your website is scored against an increasing ske¢yperformance indicators. These
factors are ranked in order of importance and yse¢ the top three (on the
dashboard) that are impacting on your ‘organicibifisy.

Your content score is influenced by the text onrywabsite as well as your website
design and configuration.

In all a total of 11 factors are measured to calkeuthe content score.
So What Are The Business Benefits Of Benchmarking?
The software will crawl your website and will dsigée audit and give you a report to:

Identify, the top 3 SEO areas you should be fogueim

The individual pages with issues and tips on specdntent changes that can be
made to achieve better SEO results

Quickly recognise which of your top keywords youhsite is not optimised for.
This gives you a step-by-step plan of the most g onsite SEO issues to fix (and
it also tells you how to fix them).

It also identifies issues in your external linksl@mables you to see what external
links your competitors have and how good they are.

You cancheck out the softwarkeee for 30 days




Organic Seo Revealed: A 22 Step Checklist

Let’'s assume that you pick 25 pages from your vielzsid use them to target your
top 50 keywords. Here’s a step by step Guide ontoowplement a search engine
optimisation project on the selected pages:

=

Initial analysis of your existing website todiout what are the chief areas of
concern

Keyword research and analysis to define topes@viords

Analysis of competitors for chosen 50 keywords

Analysis of traditional competitors

Research current visibility for chosen keywordshat is the base line?
Back-link Analysis — What keywords are peoplmgdo describe your
website?

Back-link Analysis — Where are you getting lirffksks — not traffic) from —
what countries, what domains?

oukwnN

~

We are now ready to start making changes on theiteeb we have all the research
complete, know what the base line is and what éimepaign goals are.

Clean up code if required, i.e. clean html, CS8kén links, navigation

Get human readable urls that match chosen keywerdsire 301 redirects are
implemented when changes made to page names)

10. Set-up appropriate robots.txt tile

11. Write Meta data for 50 keywords — title tagscription tag, keywords tag, image
tags — let’s say we target 25 pages for the 50 keysy 2 keywords per page.

12. Generate or optimise existing site map, pewetbp XML site map and upload to
Google Webmasters. Set-up the geo-targeting opti@oogle webmasters.

13. Optimise or generate new content for 25 paggdheading tags, bolded text,
paragraphs, appropriate bullets, correct font aslamd background, i.e. black against
white (accessibility concerns), calls to actiow..et

14. Implement internal and external links thagmhvith keywords.

15. Setup a customised 404 error page.

16. Append a blog to the website, | would recomti@fordpress

At this stage we have covered a lot of the ‘on p&g€O stuff, i.e. the areas we can
control. Next is the difficult part, ‘off page’ aptisation...



17. From my existing links, see are there any ¢hatbe leveraged, i.e. one’s where |
can easily change the link text to better reflest of my chosen keywords.

18. From the competitor analysis above, startitaplt the links my keyword and
traditional competitors have. Pick a bunch everghkvend start emailing them to ask
for links.

19. Start writing appropriate blog posts relevarty industry and keyword rich.
Good blog posts act as a magnet for new links.

20. Ensure I'm in the right directories, I'd staith Dmoz, YahooandBusiness.com
The above ‘off page’ tasks would/should be an omggirocess.

21. For more advanced link/brand awareness bugiltihstart to look at online press
releases and

22. Social media optimisation techniques.

So, how much would you expect to pay for this waBk®0 per month? $500 per
month , $1000 per month?

Ultimately the price paid should be based on tigeeted ROI from the campaign. As
a website owner I'd be looking at the expectedrrein terms of traffic and ultimately
new customers from the website. An average pricéhis type of work would range
from around $1,000 per month for an onshore semogider and $300 for offshore.
If you decide to select a service provider be \aameful to select a good one and
allow at least 6 months to measure. This post autchecklist of 4 question® ask
any potential seo consultant.

What About You?

How much do you currently pay for your SEO? Haleftlout any key activity from
the list above?

Are you a web professional looking to expand yawstomer base to add organic
search using SEO and pay per click services?

Are you a website owner seeking to do this workrgeli?

In either case you may need to think about hovast-frack your learning curve about
search marketing and selecting sa@néware tooldo help.
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The Top 5 SEO Mistakes and How to Avoid
them

Having analysed many websites we are constanthygtesked to identify some of the
common SEO mistakes that are made.

This is a collection of the most common pitfallattive see along with
recommendations to avoid them.

The most common by far is:
1: BadPage Titles

Every html document must have a TITLE Element ehikad section. This can be up
to 230 characters long.

Page titles or TITLE elements (Also called titlgsy are one of the most important
factors when developing a search engine friendlly page.

By far the most common problem that we find atriet@do from analysing websites
are title tags that are too long or not containmpgortant keywords

The Solution:

* The page title should be no more than 60 charaltiegs

» Make sure your keywords are positioned at the start

» Do not have more than 3 keywords per page title

* Include a reference to the pages main content thethan the first 5 words
and if you repeat a keywords, do not do so not rtitaa once later in the title

» The reason for this is that spiders only reallysider approximately the first
60 characters of a title. Plus they are programtoedatch out for keyword
stuffing.

Here is an example of a title page of the Intedelbldg.
<title>seo software for professionals from Interteec/title>

It's simple. The keywords are contained within fingt two words of the title and the
company name also appears. The total length i©dfacters.

To illustrate how not to create a page title lobkha following example:

<title>seo software, intelligent seo software, seports, seo tool for web
professionals, seo software for website ownerde#it

The problems with this are as follows:
* The page title is obviously using keyword stuffin@ practice of repeating
keywords too many times can result in having a (pe@@plied by the search
engines with a much lower ranking.
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* Also the number of characters used is 116. Thasvwsste of space as the
spiders will only read around 60 characters

» The company name is not present which will mak#fiicult for the site to be
found by searching on company name.

2. Poor Internal Links

The easier you make it for a search engine tolkpages on your website, the easier
it is for them to give more authority to all youelwpages, not just your home page.

The more difficult you make it to access all yaufiormation the harder you make it
for the search engines to see you as relevant!

What Can You Do?

Make sure that your home page links to your mogbirtant pages and that your most
important pages link to each other. For example giagram below shows how to get
the best visibility for your pages.

T[L“i’lid'['lil';’!‘-' ,\ : _- Most important page

Subpage |l Subpagel lewl Subpage3 e Sub page 4

T N e oS

Paze Fage Faze Fage Faze Fage Faze Fage
i1 1.2 LA | i LN | iz 41 4.2

Also, when you are linking from page to page, eagbat you use a text link and use
your keywords in the link,

e.g. Instead of saying, ‘and here you will find owwst popular products’ write it like,
‘and the old mahogany chest is among our favopribelucts’. You can see the
difference here, in the first example you are pgttnore emphasis on the word
‘here’, but in the second you are putting more eaghon one of your keywords,
‘old mahogany chest' and because you are usingaiword as the link text, this
adds even more value.

3. Poor Keyword Selection

Often due to an understandable eagerness to getdstath seo, little or no formal
keyword research is done.

This can lead to choosing very popular keyword$ wons of competition and little
chance of success or keywords that no one is sagroh.

The trick is to select keywords that are reasonpbfyular with searchers but not too
difficult to get good ranking for.

12



How to Do Keyword Research and Testing!
i T

What Are Keywords?
Keywords are the terms that Google researchersitywéen looking for information
on the internet.

You will want your website to show in the searcbulés for these keywords
indicating that someone has an interest in youdycbor service.

Therefore it’s critical that your website is optsad for relevant search terms used
when looking for whatever it is that you are promg@ton your website.

Why Is Research So Important?
There will be thousands of possible key searchgaw#hat are relevant for your
website.

However the question is what are the keywordsytbatshould you optimise each
page for.

Choosing the right keywords is critical since iuyouild your web pages using the

wrong keywords there is a real risk that your aalousiness could fail to get off the
ground.

13



How Should You Go About Researching Keywords?
To start with | suggest you use Google followedalkeyword research tool.
For example if you search ftgeo training webinar”you get the following results.

Web [# Show options Results 1- 51 of about 50 for “seo training webinar™

15 results stored on your computer - Hide - About Sponsored Links

@ Keyword Research and Test.. - of searches for "seo training wehinar” is very

Webinars »
High Ciuality, Reliable Conferenci
At Competitive Prices From Arka
v Arkadin e

Search Engine Optimization {(SEQ) Training Webinar #¢
Addhle and Brick Marketing have joined forces, combining powerfull SEO tools and realtime
professional services to offer search engine optimization (SEQ) ...

addme. comisearch-engine-optimization-training. itr - SEOC Trainin _";*f

milar - Want More Website Traffic?
Get More Leads Online Today
RingJohn.com/Training

Internet Archive: Free Download: 09-23-08 Site Desian SEQ Training ... #€
23 Sep 2005 ... Durmedia > 09-23-08 Site Design SEQ Training Webinar ... R. Kevin SEO Training C s
Bowser / Harborview Inc.09-23-08 Site Design SEOQ Training Webinar ... 250 WA OHESE,

sy, archive. orgd /R KevinBowser_Harborviewlnc 09-23- Leam SEO - all you need to knoy

08SiteDesignSEOTrainingWebinar - Ca Group or indwidual SEO training
wewr FreshWebConsulting.ie

Internet Archive: Free Download: 7-22-08 Site Design SEO Training ... ol Froo SEOT i
Ourmedia = 7-22-08 Site Design SEQ Training Webinar ... R. Kevin Bowser / Harborview Wr;qhee e ram‘rp 2 1y -
Inc.7-22-08 Site Design SEQ Training Webinar (2008) ... ¥ pay tne expertss Learn

st vy, archive, orgf.. Harborviewdne. 7-22-085 teDesignSEQ TrainingWebinar - yourself and dan't pay a cent!
Cached - Similar - wrwy searchenginecollege.com

As you can see there are only around 50 compeforthis search term

However if you search dfseo training” you will find over 3m competing search
term containing this key phrase that have beernxedi®y Google

If you use the following Google command you catefithese down to web pages
with “SEO Training” in the page title.

allintitle:"SEO training”
This will reduce the competing pages to 89,000.

This is still too large as you should be looking tierms with no more that say 10,000
competitors with reasonable monthly search volurdesortunately the Google
search tool does not give an estimated volume $eg a graphic bar symbol to show
an approximate monthly search volume.

The snag is that the volume of searches $ep“training webindris very low.
Therefore if you are to attract a reasonable volofteaffic you need to do more
research.

| would suggest looking for phrases of 2/4 wordd arcompetition of no more than
10,000 pages with reasonable monthly search volumes

What Tools To Use:
There are no shortage of tools, some free and paide The ones | am aware of
include:

+ Interleado’sSEO Workbenclincludes Keyword Discovery
o Can use free for 1 month
+ Google Keyword Tool
o Now provides search volume data by country anddagg

14



o Onle list the most popular terms, not good for medor lower
volume search terms
« Google’s Search-Based Keyword Tool
o Analyses your website to identify new relevant keyds that are
present in your content but are not currently beéamgeted.
- Wordtracker
o Can use free for 1 month
« Yahoo Search Marketing
o Free tool, cumbersome process, need to sign ievienry use

Local Keywords:

Local keywords are one useful way of filtering litdeey phrases and reducing the
competition further. In fact as keyword competitionreases this is increasingly
being used as a means to get a good ranking farfg@aurite keywords.

For example, the phrasgeo training boston”has only 19 competitors. Optimising
this phrase for seo will increase the chancesaimabne in Boston searching for this
will find you. With the proper effort and focus,yshould be able to get to one the
top 3 positions on page 1 for this phrase.

Testing Your Keywords:
| suggest you uséoogle Adwordgo test new keywords.

Do not test new keywords without having customisediing pages.

* Alanding page is a page that visitors see wheydhiek on the keyword. If
you want to achieve successful conversion, youeéd content on the
landing page that is relevant for the keywords fpéasted.

» Use clear calls to action such as “Buy Now” or “Seitibe Here”

» Use techniques to reinforce the call to action

0 More benefits
o Deadlines
o Etc.

Landing pages have been consistently proven todse gffective than Home pages
in converting visitors to customers

| suggest testing each keywords for around one weakminimum of 30 click thru’s.

Keyword Research Checklist:
Here are my suggestions for conducting a keywasdarch exercise:

« Select an initial set of 10 key phrases
« Focus on small-medium competitive keyword phrases
- Use a keyword research tool to add variationséseh
« Use asoftware tooko check out what keywords your competitors aregus
« Search from the point of view of your potential trusers
« Run initial tests using Google Adwords to test:
o Impressions or the overall volume demand for timaape
o ROI

15



Then take the most popular keywords
Select these for your SEO project
Expand and keep building 10 new keyword test cagmgaat a time
o Click Thru's
o Click Thru %
o Conversion rates
Keep writing quality content that uses these neywieds (I would
recommend a blog for this)

16



Which Meta Tags Are Still Useful for Your SEO
Project?

What is the most common seo issue that can beydixsd?

Which html meta tags tags are more important thhare and should be more closely
looked at?

Which are of little use for you seo project and safely be ignored?
This is a brief overview of our experience in usingta tags.

The Title Tag:
The first of these tags is the title tag. We hautl that incorrect use of title tags is
easily the most common issue that prevents bedteresults.

At or near the very top of each page you'll seetitiehtml tag, it'll be something
like, <title>Welcome to my company</title>.

Go to any browser, Internet Explorer, Firefox, $afapera — and browse to any
website. Now, at the top of the browser, click aew, Source (or Page Source, or
View Source), this will show you the html for thekwvpage you are viewing.

The title tag is one of the most important faciarachieving high search engine
rankings. At Interleado we find that for 90% of wébs we analyse (even those that
have been well optimised) the title tag is easily most common issue to be fixed for
a given set of keywords. We have seen time anddbat by properly optimising

title tags, the keyword ranking will usually impeoquickly.

The words that you put in between the title tags\vary important and should be
filled with your most important keywords. Out of #Hie tags, this is definitely the
most important when used correctly.

So What are some key SEO Tips for Title Tag creatio

Do not exceed 50 characters (including spaces)

Keep your important keywords as far left as possibl

Write your Title tag for your audience first ane tbearch engines second
Include your company name

Include keyword phrases

Avoid title tag duplication

17



Write a title tag as if it is a header for a Gooativord

The Description Tag:

The description tag can also be found at or nesatdp of the page when you view the
source. It will look something like, <meta name=408aption” content="The
description of my web page here”>.

You will get the most benefit from this tag if ybave a unique description for every
page and you keep the description to about 200a28€s. For each unique
description, pick 4-5 keywords and work them irite tescription.

Remember this is the tag that will be displayedlie search engine results returned
after a keyword search is done. Therefore useiilgnt persuade visitors to click on
the page.

The Keyword Tag:
The keyword tag will look something like this, <rmaetame="Keywords”
content="my keywords here”>.

According to Matt Cutts of Google, the Google wehrgh (the well-known search at
Google.com that hundreds of millions of people ezeh day) disregards keyword
metatags completely. They simply don’'t have angafin Google search ranking at
present.”

Should you create a keyword tag?
Based on what Matt Cutts says above | would ndidrot

The Language Attribute:

This is not regularly used and it does not proddg aid in search engine
optimisation. This tag simply helps a search engm#erstand what language is used
in a specific web page.

The Robots Attribute:
This Meta Tag prevents search engines from cravititaggyour website. For example
if you have a recruitment website, you will not wardividual CV’s to be indexed by
the search engines.Another example would be a copége — you do not need to
have this page indexed by Google.
This attribute is useful for identifying the arezs/our website not to be crawled by
the search engines:

- Buttons

- Shopping cart pages

- Contact us page

- Etc.

18



Body Text: Where to Use Keywords for Better Search
Results?

Where should you place keywords in your body text?

|| IE"::] I"i—l.l-g] I-EI I_r"”F' -"".u...‘m-_. =y ":-'1.1\
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What happens when a search engine indexes youite/2bs
How do search engines know what are your top kegsr

They have to rely on what they find on your webgsmd@o, let’s look at the different
elements of your web pages that determine howahech engines rank each page.

How To Place Keywords In Your Website Body Content:

Search engines look for keywords and key phrasp&ges where you tend to
emphasize key points. Consequently keywords us#tkese locations will get you
better organic search results.

Keywords in Prominent Page locations:

Keywords used in Page Titles are of critical impode. If you think about it this is a
logical approach since the title defines the pagdent, those words carry more
weight than do words found in the body text.

The next most important keywords placement positene locations that describe a
group of body text sentences. These are keywordghht define entire passages
(such as Page Titles, Chapter, And Section Headings

These locations consist of headings, picturesesalitames, and forms and of text
paragraphs. Therefore, we can include Keywordskaaydphrases within <p> ...
</p>, <img alt="keywords">, <H1>...</H1>, <H2>...</H2xH3>...</H3>,
<H4>...</H4>, <H5>...</H5>, <H6>...</H6>, etc.

In case of tables, frames and forms you shouldkes®vords and in the headings.

Keywords in the Main Body Text:

Remember, to include targeted keyword phraseseiffitst paragraph of the body text
since some search engines use the first few lihegl page if there is no content in
the description tag. This is very important sirtogill be displayed to potential
visitors in the search result listing.

19



Starting the body of page with an image is alscangbod idea, since most search
engines can’'t read images although some engineeadnAlt text of that image.
The keyword usage in body text should follow twddgm rules- Keyword
Prominence and Keyword Proximity.

Keyword Prominence:

This refers to how close keywords are to the sifattie article. The keywords that are
closer to the title are considered more importaantthose located lower down on the
page. If the first paragraph contains relevant kayls then the web page has a better
chance to rank well for these search terms.

Keyword Proximity:

Keyword proximity refers to the closeness betweaur keywords on the page. In
general, the keywords that are closer to each aifeeconsidered to improve the
relevancy of that particular page.

What About Keywords In Your Blog Content?

Remember that keyword rating is heavily gearedi¢miifying the use of similar
keyword phrases in the in the site as a whole rdkt@ in an individual blog post.
By using an active blog, this should not be angsasiyou’re going to be writing
about the same topic areas over and over again.

In the case of a blog my advice would be:

Use key phrases in the blog title

Keep them as close to the front as possible

Do keyword research to find the best keywords &melat the start of the title
Do not exceed 65 characters including spaces

Use sub headers with embedded keywords

Make sure that keywords in the body text are infitlsé paragraph

Use your keyword in blog tags
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Internal Links — Why Are They Important? 5 Tips For
Improvement.

How can you improve your internal link structure?

What does the ideal link look like?
How can you improve page rank through links?

| can think of 4 reasons why you should work toliaye the internal link structure of
your website.

1. To make it easy for the search engines to ifjette most important pages on
your website.

2. To build the relevance between your web pagdskapword phrases.

3. To maximise the page rank of the more imporitatetnal pages containing
these keywords.

4. To enable visitors to find relevant content gdimese keyword phrases.

How Your Website Page Rank Is Distributed:

Assume that you have 1,000 external links (or Hais) to your website homepage,
then you've got a certain amount of power resiging/our homepage. The number

of links along with the presence of keywords in anound the link will determine the
page rank of your home page.

The power of this page rank can be distributednjoartant internal pages through
internal links that are relevant to the contenvtbier important pages.

So for example, if your homepage links out to 1€l@vant pages, each of those pages
only get around (1/100) of the home page powergahgsthem.

Maintaining Relevance Between Keywords And Pages

Before you begin with your internal link strategyuymust know for what keyword
you want to rank a certain page in the search esgiviour main page will always
have your main keywords and your internal pagescoacentrate on less competitive
keywords or long tails.

The key here is a good anchor text ... If you wanefer to a page that is about the
“Kitchen furniture” and that is the key phrase ywant to be found in Google, then
use those keywords in the text that lets you lmthat page.
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Create a table of keyword phrases that you waiht $igres for in the search engines
and try to give the feeder pages good externaslink

Here Are The 5 Tips:
1. Start with the Home Page:

Make sure your important pages have links fromhihmepage and that you optimise
the links with your most important keywords.

2. Use Descriptive Anchor Text:

An example of how not to link is by using the ward&lick here’, or ‘ read more’ or,
more information’ ...etc — get the idea!

What does the ideal link looks like? Well, if orfenay keywords is * kitchen

furniture’ then my internal link to a page aboutdfien Furniture, then the link will
look like this (in html);

<a title="Kitchen Furniture at the best prices” hfewww.mycompany.com/kitchen-
furniture.html>See our Kitchen Furniture latest tkeda>

You can see | have used the keyword in differerntsnand the search engine is left in
no doubt what the link is about.

3. Create New Content Sections

Useanalytic softwareo identify your most popular pages. Then createaion

called “Hot topics” or “Most popular products”, “paatings” etc. Then create a new
page linking to these from the home page. Thiseslise a flow of link juice or
equity to the new pages.

Create new pages linked to from the home pageppastihigh value keywords not
adequately covered on lower level pages.

4. Create More Internal Cross Reference Links

If you have a blog add cross reference links topaists where and when it is relevant.
If you have a lot of outward links from a page, makire you add also numerous
relevant internal links on that page

5. Do Some Internal Link Housekeeping

Prevent pages that do not contain important coritent getting indexed. For
example contact pages, enquiry forms, duplicatéecror confidential data. You can
use thenofollowHTML attribute, robots.txt and meta robots exabnsiags to achieve
this.

Check your server logs for 404 errors. fix any lerokinks and redirect old linked to
pages to their new locations.

For long pages, display more content on each m#gerthan using pagination.

You don’t have to do all this work manually, Yowunaase a software tooto speed up
this exercise. This can also help implement yoteraal link building plan.
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How to Optimise Your Site For Crawling And Indexing

The web is becoming infinite, Google recently hihdestone of 1 trillion (as in The
web is becoming infinite, Google recently hit aestione of 1 trillion (as in
1,000,000,000,000) unique URLs on the web at once!

The Internet is a big plag&hink about the practicality of Google crawlingda
indexing that?

In fact they don't. If you have a large website @aoglebot may be missing out on
large sections of your website designated as “setul’ by Google.

Today, Google downloads the web continuously, ctlg updated page information
and re-processing the entire web-link graph sevanas per day. This graph of one
trillion URLSs is similar to a map made up of ondlion intersections. So multiple
times every day, we do the computational equivadémlly exploring every
intersection of every road in the United Statexdpt it'd be a map about 50,000
times as big as the U.S., with 50,000 times as maags and intersections.

So if the Googlebot is only able to find and crawdercentage of that content and of
the content crawled, it is only practical to indgegortion.

Then the questions arise — how much of my sitehelindexed?, How confident can
| be that my site will be indexed fully? AND WHATAN | DO ABOUT IT?

Google’s Webmaster Tools blog has just publishedra usefulpresentationwhich
provides advice on getting your pages crawled addxed by the search engine.

The Measures Advised include 6 Key Steps as Summseid Below:
1. Remove User-Specific Details From Urls.
If you have URL parameters that don’'t change theertt of the page-like session

IDs or sort order — these can be removed from tRe Bnd put into a cookie.

2. How to Optimise Dynamic URL'’s
You will recognise Dynamic URLs, from the fact thla¢y contain a question mark.
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Search engines have problems creating links tordi;eontent. So if you can
recognise these problems, you are halfway to geytur dynamic content indexed.
Where practical, use static URLSs to reference dyo@ontent. Otherwise, try to
ensure your dynamic URL is linked to by contenérehced by static URLs. Finally
consider using paid-inclusion programs.

Jill Whalen’sblog post goes into more detail on this subject

3. How to Rein In Infinite Spaces

Do you have a calendar that links to an infinitenber of past or future dates?

If so, you have amfinite crawl spacen your website, and crawlers could be wasting
their (and your!) bandwidth trying to crawl it all.

4. How to Disallow Actions Googlebot Can’t Perform
You can disallow crawling of shopping carts, lamgpages, contact forms, and other
pages containing calls to action that a crawleitgaarform.

5. How to Avoid Content Duplication

Google tries hard to index and show pages withrisinformation. This filtering
means, for instance, that if your site has artisid'segular” and “printer” versions
and neither set is blocked in robots.txt or visoandex meta tag, Google will choose
one version to list. If Google perceives that dugdle content may be shown with
intent to manipulate rankings and deceive useey, thay also make appropriate
adjustments in the indexing and ranking of thessiteolved.

Here are some tips from Google on how be pro-aetbait this.

6. How To Get Your Preferred Urls Indexed

Set your preferred domain in Google’s Webmasteds fww.example.com vs.
example.com)

Put canonical URLs in your Sitemap

Use the new rel="canonical” on any duplicate URLs

Example: <link rel="canonical” href="http://www.@mple.com/skates/riedell/"/>
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Is Your Website Copy More Important Than
Information Architecture?

“If there is any one secret of success, it liethaability to get the other person’s
point of view and see things from his angle as waeglfrom your own” — Henry Ford

The ‘other person’s point of view’ . When visitarsme to your website, what is their
point of view and can you 'see things from theiglanas well as from your own’? It's
not easy...

“The only way on earth to influence the other fells to talk about what he wants
and show him how to get it” — Dale Carnegie

When visitors come to your website do yghow themwhat they want and make it
easy for them to get it? It's not easy...

Most website owners talk about themselves on ti@imepage — ‘Welcome to our
website...” sound familiar?

One of the key’s to understanding the psychologgndihe persuasion is know what
your target market is looking for and giving ittteem.

This sounds easy, but it’s incredibility diffic@nd explains why a 5% conversion
rate on a website is considered good.

If 100 people walked into your shop/hotel/busireasd asked for some information
about your product/service, would you be happyiy® of them became a new
customer?

What's meant by online psychology? | think it's igudifferent to psychology off-
line. For me best pratice web design, a hierardlwel pages that actually makes
sense and giving people what they are used togeethe starting place for ‘online
psychology’. Give them a familiar experience, gve them a feeling of ‘this is the
way a website should be’ ...
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I've read a lot about online copywriting and uspsychology in your copy to impact
on conversion, i.e. getting more sales from youbosite — the question | am left with
is that which is more important to getting betteart 5% conversion — better copy or
better architecture?

| guess it's a combination of both, but a poor vitebarchitecture can have a more
destructive impact than poor copy.

Let's look at a couple of exampleswww.amazon.conandwww.netaporter.cors
do they put more effort into their architecturetogir web copy?

The attention to detail on these two websites iazang. Look at Amazon — at the top
of the page there’s a search facility — searciwfoaitever you want!

You can search by department! or have a look adays Deals’ or ‘Gifts & Wish
Lists’ .

They make it incredibly easy to find things on tinebsite.

What aboufNet a Porte? Again some great architecture.

Again a ‘Search’ facility at the top of the pagéeTnavigation at the top brings you
easily down into more information, e.g. Shoes ->8tlbes ->Flats ->Mid Heals -

>High Heels -> Boots.

The URL at this stage Htp://www.net-a-porter.com/Shop/Shoes

These approaches look very simple to implementsiouple doesn’t always mean
easy. Take a look &tike.com

This is the URL of the homepage:
http://www.nike.com/nikeos/p/nike/language _select/

Simple, clean, smooth architecture?

Now try and find womens shoes! How many clicks gan do it in? It took me 5
clicks to get to here —

http://store.nike.com/index.jsp?country=IE&lang ds=en GB&ref=http://www.nik
e.comé&sitesrc=EMEALP&I=shop,women#l=shop,pwp,c-33H88+791/t-
Women’s Footwear

So, on Net a Porter it takes me 1 click, on nikev.éotakes me 5 clicks to get to the
shoes ‘department’

Compare the two URL'’s above (Nike.com and Netapmten) and image how much
easier it is for the search engines to determilevaacy. | know Nike.com is a huge
brand and they are obviously relying on that totgem traffic.

(Funnily enough though, if you search fenoes’ on Google.conNike.com appears
before NetaPorter!
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In this case | know the brands are strong, bulNike.com site is incredibly
complicated for what'’s it's actually doing.

The Net a Porter site immediately looks at my IBrads, sees where | am and gives
me what | want for that country. It takes Nike.cbruolicks to get me to the right
country page!

Remember, this is all before | start looking at¢batent or images.

Getting the information architecture right, i.anpie to follow, has a large part to
play in getting more conversions.

Thinking too much about the psychology of onlinkirsg, whilst ignoring basic
navigation is not the way to go.

The use of so much flash on the nike.com websitgmappealing to those higher
senses in the human brain, but am I likely to stickund trying to find those pages?
What do you think?

Have you seen examples of websites where it'soaliaimage. Who's to blame for

websites with no/little information architecturehe website owners?
What about B2B sites, are these any different fB#® sites?
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Flash and SEO: Getting the Balance Right!

Why Install Flash?
Companies favour using flash on their website foumber of reasons. Flash can
offer a dynamic and visually attractive experiefarevisitors. Flash can be
particularly useful in a number of situations irdihg:
- Ecommerce catalogues that show how a productsvéir example showing
a 3 dimensional view of a catalogue product subhkay’s folding push chair
with front, back and side views and a demonstratidmow to erect and
dismantle it.
- Virtual tours
- Music and entertainment content
- Directions or maps

Most brand marketers tend to place the greateshasipon shaping and enriching
the brand’s image. For them, visual appearano®i® important than organic search
concerns.

From a practical standpoint for many websites gilxestion is not whether to use
Flash or not, but rather how to best use Flashwalssite to meet user objectives,
and still have that website that works well for SEO

Not surprisingly, choosing between SEO and Flashcteate a tough dilemma for
brand marketers.

Why is Flash an issue for SEO?

Flash enabled sites can look very attractive, baghpresents some challenges for
search engines, since most search engines hd@elfitho ability to read and index
content within Flash files.

Flash files are not structured to enable the cantebe crawled by search engines.
The files are basically program code that is exagtaind displays moving images and
sound effects.

What this means is that a site consisting entioéash files can be practically
invisible to a search engine unless specific teqlas are use to get around this.

This Causes Two Main SEO Problems:
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With an all Flash website you cannot optimise ifdinal pages for different
keywords. In this situation the website is usua#en by search engines as a single
page. That means you will not have the benefit miudtiple page website with each
page capable of being indexed separately. Thuswlboot be able to optimise
individual pages for seperate keywords.

External links cannot point at interior pages witkiour site — they are forced to link

to the top page. What this means is that you willle able to take advantage of these
deep links that will drive more traffic to youreiaind improve your search engine
ranking. Deep linking is when other websites liakpages within your site other than
your home page. For e-commerce websites with aneshopping component, deep
linking is much better than home page linking beeawisitors can be taken to the
exact page containing a product they are seardbimg

So What Are The Options To Fix This?

Option 1: Use a Mix of HTML and Flash

If you really need Flash in your site you shouldwe that the site is not all flash.
Consider building a HTML site with Flash movies angkractive content that is
placed inside of the HTML documents.

This way the site will not be an entire Flash aiel can also contain textual content
that can readily be indexed.

Option 2: Have Two Separate Versions

Alternatively you could have a site that consistsmm versions — a HTML version
and a Flash version. The Home page can have tkeflin these versions and the
visitors can select the version of their preferemug if you go with this option
remember to submit only the HTML version to therskangine.

Option 3: Keep The Site As Flash And Optimise IhtySpecial Tools.
If you use Macromedia, consider Macromedia FlasK &Danalyse the Flash content
and help the indexing by the search engines.

If you have more than a few keywords that requptnaisation you should consider
splitting the site into multiple pages with keywsmptimised for each page.
Where you do not have content for some pages,iibesure to make use of the
appropriate Meta tags.

Accessibility features are aimed at enhancing tbiéov experience of disabled web
surfers. These can also be used to improve thelseagine visibility of your content
inside Flash.

Flash accessibility programming is probably onéhefbest ways to get your Flash
content recognized by spiders, Shockwave Objec{R/0F) has become an industry
standard and is increasingly used by many web dessg

It allows search engines to see and digest the sapwtant Flash content as users,
and as a result, websites may experience incrégasearch engine visibility on
keywords contained in the Flash replacement content

Flash Replacement Tips:
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1. Consider using Flash content that contains kegwich messages that can be

“replaced” in text form for search engine spidersriawl.
2. If possible, leave images out of your Flash enhaind focus on content that

can be replaced and recognized by engines. (In@gebe optimised
separately.)
3. Finally, if possible try and include links inwyoreplacement content.

What's your experience of using flash? Are youanbrmarketer that has struggled to
get the right mix between building the brand antiigg organic visibility?

Do your clients understand the mix between aesthetid keyword visibility?
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Don’t Ignore The Low Hanging SEO Fruit!

Interleado.com runs 1000’s of reports each monthfaneach report our system tells
users what the top 3 SEO issues with their website.

You might think that the top 3 issues would differite a bit from website to website.
After all, there are different sectors, differeauigiet countries, domains can be 10
years old or 10 days old.

In my experience of looking at these reports sR@@7, when they were in their
embryonic stages, the consistency in the top 2ssever fails to amaze me.

The reaction from new users of the system, whey ¢kee the reports for the first
time, also never fails to amaze me.

80% of the work done to optimise a website is cointelated — low hanging fruit.
Once you have the right keywords, changing theasdrdn your website is straight
forward, either for yourself or your SEO/agency.

The fruit that is not so low hanging and much maleur intensive is building the
authority of a website — that takes time and shooldbe looked at as a once off task,
but an ongoing process that is related to the obwte your website.

Ok, so granted that the top 3 issues as report¢ded®EO Workbencimay be tinged
with subjectivity, but when will you ever get 2 pé® to agree about SEO. One thing
is for sureGoogle’s Search Engine Optimizatigoidelines talk a lot about content
and adding the right keywords into your site’s gaion.

So, what's the first piece of advice from Google¢hair SEO guideline?
Create unigue, accurate page titles

What's consistently the top SEO issue reportetiénSEO Workbench?
Insert your keywords in your title tags

Coincidence?
Why is it so difficult to get keywords in the tittag?

Before we get going on what makes a good titlel&tty just be clear about what a
title tag is.

The title tag is that name or ‘tag’ you give to leauwdividual page on your website. It
is important for the following reasons:

Search Engines use it to help them determine ht@vaet a web page is for a user
search query

Users are influenced by keywords highlighted intttie tag in the search engine
results page
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Users may also be influenced by well crafted tdlgs that imply a more relevant and
interesting web page

What does a title tag look like?

The title tag is found at the top of your browseg. fromone of the BBC ’s
technologypages the title tag looks as below;

%) BBC NEWS | Technology | Tech giants unite against Google - Mozilla Firefox
File' Edit WView History Bookmarks Tools Help Title tﬂg

@ - c ’ &7 |m _htn_:_u:,!’,-’nev-.'s.bbc.ccu.L!lgr'z,ﬂjiftemnulngyfs2001-524.51J'n
Title Tag example

What does this look like on a search engine regpalt®, let's say we search for ‘tech
giants unite’

Google  fiechgants unte | ] e

Web [ Show options...

News results for tech giants unite

ma Tech giants unite against Google - 5 days ago

By Maggie Shiels Three technology heavyweights are joining a coalition to fight Google's
attempt to create what could be the world's largest virtual library ...

BBC Mews - 546 related articles »

BBC NEWS | Technology | Tech giants unite against Google <*——————

21 Aug 2009 ... Microsoft, Yahoo and Amazon will join a coalition to fight Google's efforts to
create what could be the world's largest virtual library.

Title tag BBC example

You can see that the title tag listed as numbsrdiir BBC example, but you can also
see that the keywords | searched for ‘tech gianite'uare all highlighted in bold.

You now know what a title tag and why it's importanbut not all title tags are
created equally.

Each page on your website should have a uniqeetditj. For bigger e-commerce
website’s, using a Content Management System thiemthis easy is essential.

The title tags should include 2-3 of your keywoathsl should not be much more than
65 characters in length (including spaces). You'tnget penalised for having title
tags longer than this by the search engines, huhyay lose clicks if you have title
tags longer that 65 characters and your keywomlsiathe end of the tag.

Remember Google cuts off title tags on it's resp#iges at about 65 characters.

You can edit your title tag by opening your intédrbewser and clicking on ‘View’ —
‘Source (or Page Source)’
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At the top of the file opened you should look fioe title tag , something like this:
<title>>/title>. In the middle of these tags yowsld have your keywords in a
sentence format.

The sentence should be compelling as it will needraw a potential visitor in. When
you have changed the text, simply save the fileatiekr send it to your web
company and ask for them to upload the new filgotar website, or if you have a
content management system edit the title tag dyrect

If you employ a web design company, you could gisbsend them an email and
simply include your new words for each title tagiygant to change. E.g. for my
home page | want to change the title tag to ...

(*note — keyword research should be a mandatokyliafore any title tags are
written)

The top issue for a lot of websites is that théyge to accept that the low hanging
fruit is important.

Fix the easy stuff and progress to the more advh8&©O issues.

Back to the question, why do so many websites kéfieulty getting the title tags
right?

It may be a mix of issues, from getting the init\absite live at any cost ( the cost is
normally the content), or website owners realighngre are issues but never quite
getting around to fixing them.

What's your experience as an SEO consultant ora@eWhat are the top issues you
find on your clients websites?
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SEO Techniques and Tips For Website Images

One of the most overlooked aspects of SEO is imadest websites and particularly
e-commerce sites have lots of images but few Hgtoptimise them for search
engine indexing. However the images should alsogbenised for human visitors to
help drive more sales conversions.

Google not only looks at the text on your blog ider to rate your site, but that
Google bot will also take a look at the code yoe imsyour image files.

10 Tips for Image Optimisation:

1. Use Meaningful Image and Folder Names
Many content management systems and ecommercerpiathave a default
setting which applies meaningless image namesaddrfnames to pictures
that are uploaded.

Keep images on a folder level rather than a subdosa
sitename.com/images/ is better than images.sitecame

Be sure to change these to natural human readabggiptions — that is a key
factor in achieving better image search enginenupétion.

2. Increase Your Image Size And Density:
Many images are too small and poor in quality tcspade shoppers to click
on them. It is better to have fewer choices angelaimages since too many
choices can lead to inactivity and the shoppersgimgshe back button on that
page. This is not relevant for seo but is a prattip to get more clicks.

For some products, clothes and shoes particulgoly can’t expect customers
to make a decision to purchase based on one sphple; they have to be
able to see the detail.
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So, enlarged images are essential here, as iaxample fromVebtogs the
enlarged version of the photo allows shoppers tag®od idea of how the
jacket looks, the material etc.

In her post on Product Imagés and Conversiohihga Bustosshe
highlighted the fact that online retailers canagstep further and use photos
that show products in use, or “in context.”

The significance of this is quoted byature Nowclient, who claimed that
images callift conversion rates by 147%y showing products “in context.”

Showing products in context, as well as giving ssar idea of scale, can
answer customers’ questions about how a produdtsybow it will look on
them etc. This is one area where video can bewsaful.

Use Descriptive Alt Tags:

The Alt tag or alternate tag is a text alternatvan image. It is the best way
to describe an image to those who can’t see thgemBhe most important job
of the alt tag is to explain to a bind user whairaage is displayed on the
page. Search engine spiders are also blind at snéuey can’'t read the text or
object that is printed in an image. The alt tagpleers what the image is for
or what it is representing.

If you have a blank alt tag on your html it is colesed as invalid and it is not
following the Google webmaster guidelines. It isammended to “use text
that fulfills the same function as the image”.

See this Electronic Translator example below.

A Convenient Hand Held Electronic Translator
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10.

Use Descriptive Anchor Text

Use relevant text around your images, It is reconded that be descriptive
text with your targeted keywords in bold be plagathediately before or after
the image itself. Also Use anchor text keywordbnks to images pages.

Use Title Case

This is a tip for increasing sales conversionsmgmsed to seo. If you think
about product descriptions as headlines you wiltlye idea.

So for this reason, | also recommend using titkedar all your product
descriptions. (That's where the first letter in ke@escription is capitalised).

Optimise Images for Social Media

Stick to jpg format and make sure the images caesieged to 160x120 or
160x160 pixelsWnless you have an image that can be resized thatigg
will not offer the submitter a thumbnail to go witie posk

Use Video Where Appropriate

Product videos can capture more angles and hak@varpability to boost
product sales by answering customers questions@mzkrns.

In aFuture Nowpost byJeff Sextorhe points out that for some products only
video will do. For example, with this baby ‘trasistem’ on Mothercare, the
videocan show how it folds up, and the range of diffiéieating positions it
can be adjusted to, something that could not beeaeti without a lot of
product images.

Use Jpeg Image Format

David Leggettadvises that when possible save the image a®jptat. The
.Jjpg image format is best suited for images thaehawide range of colors
where there aren’t sharp transitions or fine edBesause of it's compression
algorithm, it works very well for Photographs. Ipsssible to significantly
reduce the file sizes of photographs using JPGentgkping image quality
very high.

With jpeg you can make pages load faster, and rtrekeaser experience feel
much better. Page load time is a huge factor ainigtg users. In ongecent
online poll 51% indicated thatlow load timesvere the number one element
that drove them away from a web page.

Use This Free Tool To Identify SEO Image Proisle

Image Analyzeby Juicy Studio, will highlight images without &éxt, long
image names and much more. Because image optiarnigatessential for
successful SEO, image analysers are an absolute mus
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Why is a Sitemap Important?

Having a good sitemap on your website is a verydgdea for two reasons:
Its good for visitors who are lost, if they candithe site easily they can quickly
navigate around the website.

The search engines will naturally index your sitpiso its a great place to put all
you important internal links so that they get pitkg and indexed appropriately.

Apart from having no sitemap, the biggest mistdiad website owners make when it
comes to having a useful site map is that theylisisthe pages on the website.

You've seen it before, its just along list of buints with links to some of the
pages on the website.

Having a good sitemap can really help with bothryotganic’ rankings and your
visitor satisfaction.

A good example of how to put a meaningful siten@gether can be found here,
http://www.westportwoodshotel.com/sitemap.html

You can see that it has:

- Keywords as part of the page links

- A short relevant paragraph describing the pagelbehe link

- Keywords embedded in the paragraph text to erehsrlevancy for the search
engines and visitors alike

- Many links that are in human readable format argdseo friendly format, i.e.
http://www.westportwoodshotel.com/equestrian-holsdaelandand not
something likehttp://www.westportwoodshotel.com/sh1301x6354.html

37



Link Building: 4 Tips For Getting Started:
' ;

rH‘
t 'y

You've done all your business analysis, put in bafrkeyword research, written
website copy that a best selling author would leeighof, have ‘calls to action’ all
over your web pages, have an ‘opt in’ and havampéd your website to the hilt.
That was the easy part — easy, because you haalconer it.

You decided what design went on your website, yeeided what keywords you
wanted to target, you decided what content you @hanhd you decided your goals
for the website.

But, what'’s the one thing that you absolutely nfsedh successful website and the
one thing you have no control over?

What one thing do the search engines (especialbg®d prize over everything else?
That's right! Links.

Links from other websites to your website or blog.
Ideally links with your prized keywords embeddedha link.

But how to get these links and how do | know howynbahave or how many I'm
competing against, i.e. my competitors?

OK, lets take a look at how you get an insight iwtm is linking to your website.
Go toYahoq and type into the search box:

linkdomain:yourdomain -site:yourdomain

That will show you all the links that Yahoo knowispminting to your site minus the
internal links. Yahoo definitely shows the besuttswhen looking at backlinks.

so in this case, lets say we put in:

linkdomain:interleado.com - site:interleado.com

Below is a snippet of what you get back.
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sults
Search Results 1 - 10 of about 257 for linkdomain

1. SEQ software that combines a number of SEC toaols to give you ...
Allin One SEO Workbench is Interleado’s SEQ software that uses different SEO ... Save time on SEQ projects. = Measure RO

weprw. interleado.com - 15k -

2. - SEQ Software for Professionals from Interleado
wrws interleado.com/blog - 123k -

3. " Start tackling your SEQ project with 3 Simple Steps - SEO ..
... <br f= <a href="http: /fwewree. interleado.com/blogfindex. php/2009/03 ... Interleado.Com short listed far the Irish YWeb Awards
Any SEOD Walue? ...
interleado.com/blogfindex. php/2009/03/24/... - 46k -

4. " Top 10 Twitter Tips - SEQ Software for Professionals from ..
v Zhr fe g href="http: e interleado.com/blogdindex. php/2008/12 ... Interleado.Com short listed for the lrish Web Awards
Any SED Walue? ...
interleado.com/blogdindex php/20084 24127, - 46k -

As you can see, there are around 287 links in.total

This shows you what websites link to your websitd ehat exact page the link is
coming from.

This will enable you to find out what links you leg\xso how do you go about building
new links to your website.

1. Write Articles:
Start to look at websites that allow you to wribmat your particular niche
and will give you good exposure. For examplebpagesezinearticles.com
andarticlebase.corare all great websites to start building linksritaJust
signing up and getting a profile will give you aki Admittedly not one with
great value, but its a start.

When you have signed up, the next thing you neetb tis to write an article
about your favourite topic.

When you write the article be sure to leave a bakk to your website or blog.
So, that's your linking campaign started.

Be patient with Ezine Articles as they are slovapproving each new article.
It gets better after your first 10 articles and yoa upgraded to premium
status and approval is much faster. Short artmi€50-350 works work best
and be sure to place your keywords at the stahteofitle plus use the tasg to
specify 3 ir 4 keywords used in the first paragrapthe article. This will
ensiure your article is indexed using your prefdikeywords.

2. Submit to Popular Directories:
By far the two most influential directories in tesrof authority back links to
your website ar®MOZ andYahoa

It can take months to get into Dmoz, and therelsatie as to the usefulness of
the entry once it is there. But Google puts a fauwhority and it sometimes
takes text from the directory listing and uses ithe Search Engine Results
Pages (SERPS).

39



You can suggest your website to Dnieeze but very careful follow the
submission criteria exactly and make sure you oldles appropriate
category, as this can be crucial in getting thenlis By the way, your
submission is looked at by human editors, hencéetingth of time it takes to
get in the directory.

Getting into the Yahoo directory is relatively sgfa forward. You suggest a
websitehere pay $299 to get your website reviewed and thgrep@curring
fee of $299 annually to keep the listing.

Note that the first $299 will only get your websitviewed with 7 days. There
is no guarantee that your website will make it ithte directory.

3. Comment On Other Blogs In Your Niche
Another great way to start getting links is by fiegdhe blogs in your niche
area and starting to comment and leave links bagktr website/blog.

Some blogs have setup nofollow though, which méfamsearch engine
spiders will not follow the links that are left @omments, thus you will get no
‘link love’, i.e. the search engine will not couhe link.

How do you find what blogs are in your niche aré&sll, what are your
keywords? Search on them and see what blogs com®ugearch for your
keyword and add the word blog to the search, lgut the following into a
Google Search]nternet Marketing + blggthis is what returned:

So, here you can see several blogs about Interagtéing where you can
start to read and leave comments as appropriate.

4. Build Link Bait Naturally
Link bait refers to any content placed on a web wsith the purpose of
attracting links to it from other web sites.

Of course another way to get links into your wedibibg is for people to link
to you naturally. Why would anyone link to your veib?

Well, maybe you have something interesting to sayaur website? Some
good articles/posts about your niche area. Thers@mne great tips on writing

great copy here &opyblogger

So, have a look at the resources listed and stéitd your links. In part two
we’ll move on a bit and talk about professionakwafe packages that can
help you build your inbound links.

How do you get back links to your website? Have y@d various methods
but are still finding it hard to get good rankings?

In Summary:

Quality links rather than just volume should beygoal — that is the key to building
ranking authority with the search engines.
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Summed up this amounts to:
Link Popularity + Link Relevance + Link Trust = A Q uality Back-Link
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How To Find Websites That'll Give You A Link..

Ok, so you want to build more links into your weesi

First question, why would you want to do this ie first place? Well, the search
engines, especially Google, place a lot of empl@siwebsites that have a lot of
incoming links. The better quality those links aree more authority your web pages
get and the better rankings you get. Simple.

The best way to get links is to attract them ndlpithrough delivering something that
people deem linkable, e.g. great articles, vidaodjo.

So, content gets you links. But what if you wanhédp the process along a little and
start to promote your website by asking other webdb link to you or signing up for
directory listings?

How do you find these websites to link to?

Well, before we get into looking at software apations out here that can help you,
lets looks at some short cuts.

You can search Google and the other search enigioles for websites that offer free
links.

Simply go to the Google homepage and type in tenadd url’ or intitle:submit url’".

Have a look at the websites that are returned aad&any of them fits with what
your website is about. If they do, then add/sulymitr url (website address) and
you're done — you have a new link. The qualityre#de links may not be great, but its
a start.

Another way to start building links into your wetesior backlinks is to simply ask
people for them, a so called reciprocal linkinggy. You ask another website for a
link and in return you'll give them a link. The hedits of reciprocal linking are that
you can target websites you feel add value to yamiysite and you can target
websites that have more authority than you andénaemy be in a position to transfer
some of their authority to you through a link.

So what other ways are there to attract links?

Ask your current suppliers and customers if thdifik to you. If they agree, make
sure you leverage this opportunity to the max. Giem the text for the link, rather
than letting them just put in a www.mycompany.cemet link.

Search engines look at the words in a link, if )anre a keyword in the link, its an
extra vote for you and that keyword.

For example, instead of the normal www.mycomparm.type link, ask them to put
the following in;

<a title="my keyword” href="http://www.mycompany.a@’>my keywords</a>

So, for Interleado, this might look something ltkés;
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<a title="Internet Marketing Service” href="www.ietleado.com”>0Organic search
marketing web professionals</a>

In reality the above html looks like thi©rganic search marketing for web
professionals
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How To Build BackLinks Through Social Media!

| suggest that you start by signing up to variousa media sites and setting up your
personal profile. This will automatically creatdirg from your profile to your own
web site or blog.

Next, you need to understand a few basic principhesut social media.

Why is Social Media a Good Starting Place?

Social media is a good place to implement a linkding project for two reasons
When you create a profile or build a link or a tag a social media site, it enables
visitors to view a page on your website or blogisaill drive organic traffic to your
site.

These links may be used by the search enginesignas page rank to your website
depending on whether the social media site backlasgkan attribute called
“NoFollow”.

The result is you obtain two possible benefitarfithis:

- More visitors

- An increased search engine ranking frioesé¢ backlinks with a “DoFollow”
attribute

What is DoFollow?
It is simply a term given to web pages or sites #éna not using “NoFollow”.

Squidoohas an excellent list of websites that have a ‘@o&” link policy
The type of sites included in this list cover sbotworking, social bookmarking and
article submission.

Because of the double advantage of more traffiggored Page Rank, it would be a
good idea to focus initially on building links froboFollow sites.
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Why is Anchor Text Important?

Another benefit of focussing on DoFollow links &t they can help improve the
ranking of embedded keywords in the links.

If a website links to you like this:

http://www.interleado.com/

That’s a good link, but it's much better to havieeg phrase embedded in the link like
this:

Drive More Website Traffic

What About “NoFollow"?

A “NoFollow” attribute on a web page will ensuratiGoogle does not follow that
link and will ignore the link when calculating tRage Rank or “Link Juice” factor
for that web page.

Typically no follow is used for blog comment s t@pent spammers from gaining
any kind of Link Juice advantage by inserting & lom that page.

As a result of the widespread implementation of FNibow” on many social media
sites, gaining Page Rank from link building hasdmee much more difficult in recent
times.

How to Get Around the “NoFollow” Link Juice Problém

Kaz points out that Many Social Media sites will offgyu the ability to set up an
RSS feed in your account or profile. This normdlilgplays the links you have
bookmarked within the RSS feed. There should bNafollow tags inside the RSS
feed.

Plus when you submit your RSS feeds to the majgreagtors you should find that
the contents of your feed don’t have any NoFollagst

You get an additional benefit since thggregator sitetend to have high page ranks
in Google.

Check out this useful post by Rok Hrastnik@etting the most from your RSS feed
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